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Survey Method

 Survey of travel professionals over 8 days

 2,500 participants randomly chosen

 212 travel managers, TMC executives
 112 travel managers
 32 TMC executives
 68 other industry participants

*** Survey results at http://businesstravelcoalition.com/ntsb_survey.html
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Background

 The role of regional airlines in the U.S.

 Growth in this sector has been substantial

 Business model concerns

 NTSB recommendations; industry
objections

 Statistical validation
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Background (cont.)
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 Deepwater Horizon

 Aircraft maintenance outsourcing

 Regional airline business model

 Nexus

 Most troubling



Key Quantitative Results (travel managers only)

…of travel managers indicated that 
business travelers whom they support 
voice concerns over perceived safety 
differences between U.S. regional and 
U.S. major airline code share 
partners.
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66.6%



Key Quantitative Results (travel managers only)
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65.5%

…of travel managers said that this 
safety concern has been consistent 
over time.



Key Quantitative Results (travel managers only)
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80.5%

…of travelers avoid turboprop aircraft.



Key Quantitative Results (travel managers only)
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76.2%

…of travel managers indicated that 
travelers are confused about what 
carrier will be operating their flights.



Key Quantitative Results (travel managers only)
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64.3%

…said that they are concerned that 
major carriers market their own brand 
but outsource the flight to another 
carrier.



Key Quantitative Results (travel managers only)
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64.4%

…of travel managers indicated they 
view the painting of regional airplanes, 
operated by one company but with the 
logo of its code share major airline 
partner, as amounting to deceptive 
marketing.



Key Quantitative Results (travel managers only)
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37.5%

…said that travel management 
companies and online travel agencies 
have sufficient information at the point 
of sale for notifying travelers of code 
sharing arrangements.



Key Quantitative Results (travel managers only)
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62.5%

…of travel managers indicated that 
their companies’ travel policies allow 
travelers to book out of policy if they 
are uncomfortable with flying on 
regional airlines.



Key Quantitative Results (travel managers only)
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76.2%

…of managers felt that a more 
informed public and managed travel 
community could drive the regional 
airline industry's business model 
closer to that of the major airlines.



Key Quantitative Results (travel managers only)
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60.0%

…said that their companies would 
support paying much higher airfares in 
return for higher safety standards.



Key Quantitative Results (travel managers only)
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61.9%

…of travel managers have concerns 
about liability and accountability when 
problems arise with regional airlines 
after travelers purchase tickets 
through a major airline but fly on one 
of its regional outsourcing partners.



 The confidence of business travelers and travel
industry professionals

 Travel professionals leery about the effectiveness
of FAA’s oversight

 More informed professionals, consumers better
able to drive marketplace changes
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Implications

Presenter
Presentation Notes
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