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 U.S. manufacturing 
◦ 31 facilities 
◦ In 15 states 

 Top five states 
◦ South Carolina 
◦ Oklahoma 
◦ North Carolina 
◦ Illinois 
◦ Alabama 

 
Source: Tire Business, February 17, 2014 
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Over 
232,000 
total in 
2013 

(includes used tire dealers) 

Source: U.S. Department of Labor Bureau of Labor Statistics 
Quarterly Census of Employment and Wages (QCEW) Industry Tables 

(RMA estimate only for 2013) 



Tire Manufacturers  

(8 RMA members) 

New Vehicle 
Dealers      
(20,138) 

Tire Dealers* 
(19,759) 

Tire Distributors & 
Wholesalers 

Gas Stations 
(104,855) 

General Auto 
Repair (78,354) 

Mass Retailers 
(∼5,400)** 
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*Dealers may source tires from a distributor or the 
manufacturer.  Simplified for illustration purposes. 

**RMA estimate. 
Data Source: U.S. Department of Labor Bureau of Labor Statistics 
Quarterly Census of Employment and Wages (QCEW) Industry Tables 
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*  The “Electrical” category represents the aggregate of the recalls of several smaller electrical components. 

* 
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Tire manufacturers can only contact affected 
consumers if those consumers can be identified 

Sources for consumer contact information: 

•Tire registration data – framework specified in federal law 
•Retailer point of sale information available to tire manufacturers 
•Retailer point of sale information kept by the retailer 
•Vehicle manufacturer (OEM tires) 
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Methods of contacting consumers 
• Tire registration – U.S. mail only 
• Tire retailer information may contain email addresses 

or mobile phone numbers 

Other information sources for consumers: 
• Public media/advertising 
• Company websites 
• Government (NHTSA website) 
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 Tire Identification and Recordkeeping 49 CFR 
Part 574 – “Tire Registration” 
◦ § 574.7 Requirements for tire manufacturers and 

brand owners 
 Provide tire distributors and dealers with paper form 

that meets federal requirements – including how to 
register tires, the heading “IMPORTANT” purpose for 
registering (“In case of a recall, we can reach you only 
if we have your name and address”), and the phrase 
“do it today”. 

 May voluntarily offer registration via the Internet, 
telephone or other electronic means 
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 Tire Identification and Recordkeeping 49 CFR Part 
574 – “Tire Registration” 
◦ § 574.8(a) Requirements for independent tire 

distributors and dealers – 3 options 
 Option 1: Dealer provides purchaser with paper tire 

registration form at time of sale 
 Dealer must record TINs of tires sold and the 

dealer/distributor’s name and street address (or 
email/website) 

 Option 2:  Dealer/distributor  fills out TIN and dealer 
info, customer info, mails in for customer 

 Option 3: Dealer registers tire via the Internet or 
other electronic means 

 Dealer obligated to provide means to register tires 
 System relies on consumers to complete registration 
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 Tire Identification and Recordkeeping 49 CFR 
Part 574 – “Tire Registration” 
◦ § 574.8(b) Requirements for other tire 

distributors and dealers 
 Includes manufacturer-owned retailers 
 Must submit registration information to 

manufacturer or designee every 30 days, with 
some exceptions 

 New tire registration at manufacturer-owned 
stores is nearly 100% 
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 RMA members contacted several major 
retailers to learn about how retailers are 
addressing registration with consumers 
(summer 2013) 

 Compiled responses to key questions to 
understand current situation 

 Developed recommendations to increase 
registration 
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Does replacement tire retailer register tires automatically? 

Yes No
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If replacement tire retailer completes registration, do they 
use electronic registration or paper cards? 

Paper Electronic Unknown
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If paper cards are used, who fills it out and mails it in? 

Customer Tire Dealer Unknown

23 

* Retailer completes tire information on card for customer.  
Customer completes customer info/mails card. 



0
1
2
3
4
5
6
7
8
9

10

Tire Dealers Big Box/Discount
Stores

New Vehicle Dealers

Where is Registration Information Sent? 

Manufacturer Third Party Unknown

24 



 1976 – When law required dealers to register 
tires and remit registration to manufacturer 
◦ Company stores – 90% 
◦ Independent tire dealerships – 40 to 50% 
◦ http://isearch.nhtsa.gov/gm/76/nht76-5.67.html 

 1982 – Congress amended law to remove 
dealer mandate 

 Today 
◦ Company stores – near 100% 
◦ Independent tire dealerships – near 100% to single 

digits? 
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http://isearch.nhtsa.gov/gm/76/nht76-5.67.html


 RMA supports mandatory new tire 
registration at point of sale 
◦ Congress originally mandated that 
retailers register tires at point of sale 
◦ Law was changed in 1982 to eliminate 
mandatory registration requirement 
◦ Congress should again amend 
legislation to require registration at 
point of sale 

 Mandatory registrations would 
increase effectiveness of tire recalls 
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 Consider linking new tire registration to 
vehicle identification numbers (VINs) 
◦ Owner information associated with VIN maintained 

by state departments of motor vehicles and could 
be accessible for tire recalls 
◦ Would address issue of keeping consumer 

addresses and vehicle owners current 
 Consider adding mobile phone number or 

email address to information collected during 
tire registration 
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 Tire manufacturers want to recover affected 
products quickly in the event of a recall 

 RMA advocates creation of “TIN Lookup” 
database to enable public to use Tire 
Identification Number (TIN) or tire 
brand/model to check whether a tire has 
been recalled 
◦ Tire manufacturers submit information to NHTSA 

about tires subject to tire recalls or voluntary 
campaigns 
◦ Submitted information is not easily utilized by tire 

retailers or the public 
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 RMA recommends website and/or app-based 
search tool 

 Most appropriate for government (NHTSA) to 
maintain such a list to assure that it is 
updated and contains data about all affected 
brands and tires 

 RMA volunteers its expertise to assist in the 
development of this tool 
◦ RMA has assembled spreadsheet of all RMA 

member company tires subject to a recall or 
voluntary campaign since 2000 
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 www.safercar.gov 
includes general 
consumer information 
on tire issues, including 
◦ Tire pressure and loading 

limits 
◦ Tire maintenance 
◦ Tire ratings 
◦ Tire labeling 

 RMA recommends 
adding information 
about tire registration 
◦ Why registration is 

important 
◦ Links to tire manufacturer 

tire registration websites 
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http://www.safercar.gov/


 NHTSA could augment 
information already 
available on 
www.safercar.gov  and 
www.recall.gov 

 RMA recommends 
addition of TIN/tire 
recall Lookup tool 
◦ Would allow dealers to ID 

recalled tires 
◦ Would enhance consumer 

information available 
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http://www.safercar.gov/
http://www.recall.gov/
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 Mandate new tire registration at point of sale 
 Enhance tire registration information 
◦ Add VIN and associate VIN with TIN 
◦ Add fields such as mobile phone and email address 

 Develop government-maintained Tire Recall 
Database to efficiently identify tires subject to 
recall campaign 
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Tracey Norberg 

Senior Vice President and General Counsel 
Rubber Manufacturers Association 

tnorberg@rma.org 
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